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n a rapidly evolving global

landscape where decisions are

increasingly driven by evidence,
insights, and measurable impact, the
4th edition of Data Tourism Magazine,
proudly published by AITEC Warld,
reaffirms its unwavering commitment
to delivering credible data, in-depth
statistics, and analytical perspectives
that shape the future of tourism and
econamic development.

At AITEC World, we have made a
promise—to go beyond narratives
and showcase tourism through the
lens of data. This edition continues
that journey, offering a robust
statistical exploration of how tourism
fuels economies, drives employment,
enhances cultural exchange, and
strengthens global partnerships.

QOur spetlight in this edition spans
across diverse and dynamic
destinations including The Gambia,
Namibia, ltaly, Norway, Philippines,
Australia, Brazil, and Pakistan. Through

4th Edition of

Data Tourism Magazine

Tourism in Numbers: Mapping Global Growth

Through Data

comparative glohal outlook on
tourism-ted growth.

From: Africa's rising destinations like
The Gambia and Namibia, showcasing
resilience and emerging tourism
models, to established global leaders
such as Italy and Australia, this edition
presents a compelling narrative
backed by numbers—demonstrating
how tourism remains a powerful
engine for economic transformation.

A major highlight in this edition is
Migeria's growing prominence on the
glohal tourism stage. With the
Nigerian Tourism Development
Autharity (NTDA) leading critical
stakeholders' engagements an
reforms and investment, Nigeria is

signaling strong readiness to

reposition itself as a competitive
global tourism destination.

This strategic alignment underscoresa
renewed vision for palicy
enhancement, infrastructure
development, and investor confidence
withinthe sector.

Equally remarkable is the global
religious tourism milestone recorded
during the 2026 Ramadan Umrah,
where an unprecedented 15.6 million
pilgrims were recorded within just 20
days, alongside 96.6 million worship
visits. This achievement not only sets a
new global henchmark but also
reinforces the economic and spiritual
significance of religious tourism,
particularly in Saudi Arabia, despite
the [ran-Israel-USAwar inthe region.

ﬁnaﬁons

ever—bringing together tradition,
royalty, and community in a vibrant
display of cultural tourism excellence.

Furthermore, AITEC World's presence
at the Cameroon Internatienal
Tourism Fair 2026 in Limbe reflects
our growing influence and
commitment to fostering tourism,
trade, and cultural exchange across
Africaand beyond.

As you turneach page of this edition,
you will discover that tourism is no
longer just about destinations—it is
about data, strategy, and measurable
growth. It is about understanding
trends, unlocking opportunities, and
building a sustainable future for the
global tourism industry.

We invite you to engage deeply with
the insights presented, draw
inspiration from the data, and join us
in shaping a more informed and
prosperous global tourism
ecosystem,.

Amb. Kazeem Balogun
Managing Editor
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Tourism Leadership:

Robust Growth, $3.75 Billion Revenue, 7.9 Million Tourists in 2025

k&
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Hon. Rebecca Miano

Cabinet Secretary, Ministry of Tourism
and Wildlife, Republic of Kenya

“a_premier global destination. Since |

aﬂﬁ)mm_g office, Miano has focused on
enhancing policy frameworks,
strengthening public-private
partneérships, and amplifying Kenya's
brand visibility across key global markets.

Under her stewardship.ihe: Iinistryof
Tourism and Wildlife hi}ﬁ mﬁgmsjuﬁgﬂ‘
efforis in (Jesilnatlan.f'_1\$fket1ng, { adlict”

diversification, and--sustamable tourism =

'\

development. Her admtmstratmn has

DATA TOURISM MAGAZINE
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enya's tourism sector has once

again affirmed its position as one

of Africa's most resilient and high- _
performing econamic pillars, generating 2
an impressive USD 3.75 billion in revenue -
in 2025. This milestane comes amid }_ﬂf
fluctuating global travel patterns, B> - . .- p
underscoring the country's ability to ;
adapt, innovate, and sustain growth in a S
competitive international tourism
landscape. 4
The East African destination recorded a N w
remarkable 7.9 million visitors, comprising 4 a
2.7 million international arrivals and 5.2 ﬂ' "
millien domestic tourists. This balanced E .l
mix h|gh||g|jtq .tlhg strenlgth of Kﬂnyjas b oy .:'lu'ﬂ -
internal tourism ecosystem, which Sia o "
continues to provide a stable foundation £ JE ‘
even as international markets recover and & ~"SG2 - -
expand. ol il

'

Rebecca Miano's Leadership: ¥ l:“
At the heart of this success is the strategic =, Lo
leadership of Rebecca Miano, Cabinent § l-"
Pfﬁmister of Tourism and Wildlife, whose T
temure has been marked by a results- I's
.dr:.ﬁéén:approacl"uto repositioning Kenyaas . o 1

segments such as eco-tourism,

prioritized high-value tourism

cultural tourism, Meetings,
Incentives, Conferences and

Bxhibitions (MICE), and adventure
8 travel—ensuring Kerya appeals to

awide spectrum of global travelers.

Miano, a seasoned leader with a
strong background in. corporate
governance and infrastructure
development, previously served as
Managing Director of the Kenya

' IElectricity Generating Com pany:

Her transition inte tourism

| leadership has brought a

structured, performance-oriented
mindset, emphasizing data-driven
decision-making and long=term
sectoral growth.

One of her notable achievements
includes the aggressive promotion
af domestic tourism: campaigns,
which significantly contributed to
the 5.2 million local tourist
movements recorded in 2025,
These campaigns have not only
cushioned the sector against

global shocks hut have also

deepened national appreciation
for Kenya's rich cultural and natural
heritage.

'On the international front, Kenya's

tourism growth has been

supported by enhanced air

connectivity, strategic partnerships

with global tour operators, and
participation in major international
travel expos.

The country's iconic
attractions—ranging from the Maasai
Mara National Reserve to pristine
coastal beaches and UNESCO
heritage sites—continue to draw
visitors seeking authentic African
eXperiences.

Marlketing Insight:

Kenya's 2025 performance offers a
campelling case study in tourism
resilience. Through strategic
destination positioning, diversified
product offerings, and strang

domestic engagement, the: country

has built a tourismmodel that is bo‘l:h

adaptable and sustainable, The

integration of pelicy, promotion, and
community involvement has ensured
that tourism remains a reliable
revenue driver;, even in uncertain
global conditions.

As Kenya continues to innovate and
expand its tourism footprint, its
success story reinforces a broader
lesson for Africa: with visionary
leadership.targeted investments, and

inclusive strategies, tourism can serve
as a powerful engine for economic

transfarmation and global relevance.

5 i
.01
——
b g
- 4|
- el
A
|
H

.Qﬁ

m
;g-z,fll R

——

*u I
i

xl‘

|

nATAToum sM mﬁg

APRIL 2026 /v



Al
TOURISM AND ECONOMIC GROWTE

razil is the largest economy
inLatin America, driven hy:

Agriculture (soybeans, coffee,
heef)

Mining and energy

Manufacturing

Services, including tourism.

Key Indicators:

GDP: ~$2.1 trillion

Economic growth: ~2%-3%
(2024-2025 estimates)

One of the world's top emerging
markets

Tourism plays a growing role in
diversifying Brazil's service
economy

Importance of Tourism in Brazil:

Tourism is a strategic sector in
Brazil, contributing to
employment, fareign exchange,
and regional development.

Key Contributions:

~3%4% direct contribution to
GDP

~8% Iotal contribution (direct +
indirect) Supports over 7 million
jobs Significant source of foreign
exchange earnings.

Tourism is especially important for
coastaland cultural economies.

Tourism Performance and
Statistics-

Tourist Arrivals:

6.6 million intermational tourists in
2024 (strong recovery)

Large domestic tourism market
(over 90 milliontrips annually)
Tourism Reventie:

International tourism receipts:
~$6-7 billion annually.

Damestic tourism generates
substantialintermnal revenue,

Key Source Maricets:
Arge ntina (larg?sm__

1l

»
-

United States
Chile
Europe (France, Germany, UK).

Key Tourism Destinations:
Brazil is globally famous for its
diverse attractions-

a. lconic Cities

Rioy de Janeiro — beaches, culiure,
and nightlife Sao Paulo — business
and cultural hub

h. Natural Wonders

Amazon Rainforest — world's
largest tropical forest Iguacu Falls—
UNESCO World Heritage Site

c. Cultural Tourism

Festivals, music, and heritage

Rio. Carnival — one of the largest
festivals glabally.

Rale of Todrism in Economic
Growth Tourism contributes to

econo m_ic-g'rd\ilft_h'fn Brazil through:

a, Employment Generation
Over 7 million jobs i
Hospitality
Aviation
Entertainment
Touroperations

1. Foreign Exchange Earnings
Tourism generates billions in

international revenue; supporting

economic stability
G Inf:astmcﬁu reBeVelo pment

¥ DES]JIH? |t5 po‘rentlal Brazil faces:

Investmentsin;
Airports and transport systems
Hotelsand resorts:

Urban development

d. Regional Development
Tourism supports:
Coastal regions
Amazoncommunities
Cultural cities.

6. Tourism as a Driver of GDP
Growth Tourism contributes
billions annually to GDP Plays a key
role in the services sector
expansion

Supports past-pandemic
economicrecovery

Growthis influenced by:

Exchange rates

Global travel demand
Government promotfion strategies

Emerging Trends:

a: Eco-Tourism

Growing demand for Amazon and
nature tourism

b Cultural & Festival Tourism
Events like the Rio Carnival attract

~millions

Domes’rlcTourlsm Growth

~Strongjinternal travel market . -

diAdventure&Sports Tourism.

“Foothall tourism, hiking, and

ooastalsporfs

Challenges Facmg Tourism

Infrastructure gaps in some regions

Safety concernsinurban areas

Environmental threats (Amazon deforestation)
Seasonality and uneven regional development
Dependence onregional markets

Government Strategy and Outlook-

Brazil's tourism strategy focuses on:
Promoting international tourism

Expanding eco-tourism and sustainabhility
Improving infrastruciure

Strengthening global marketing campaigns.

Outlook:

Expected steady growth inarrivals and revenue
Increasing role as a global eco and cultural tourism
destination

Strong domestic tourism supporting resilience.

Tourism in Brazil is a vital and expanding sector,
contributing significantly to GDP, employment, and
foreign exchange earnings. With its rich natural
resources and vibrant culture, Brazil is well-positioned
fo leverage tourism as a powerful engine for
sustainable economic growth.




TOURISM AND ECONOMIC GROWTH REPORT

AUSTR ALIA

u‘:tralla is one of the world's most advanced
and resilienteconomies, driven by:

Mining and natural resources
Services (education, finance, tourism)
Agriculture and exporis.

KeyIndicators:
GDP: ~$1.7 trillion

Economic growth: =2%-2.5% (2024-2025

=y estimates)

Strong global trade and investment environment.
Tourism is a key services sector, contributing
significantlyte diversification and employment.

Importance of Tourism in Australia:

Taurism is a major pillar of the Australian economy,
particularly inthe services sector.

Key Contributions:

~3%4% direct contribution to GDP

~10% total contribution (including indirect im pact)

~ Supportsover 700,000jobs

One ofthelargest export industries (services export)
Tourism lis vital for both urban economies and

& regional development.

Tourism Performance and Statistics-

Tourist Arrivals:

7.6 million international visitors in 2024 (strong
recoverytrend)

Domestic tourism remains a major driver of the |

sector.

Tourism Revenue:
International tourism receipts: ~AUD 48-50 billion
§ - annually.

V/ 4

Total tourism spending (domestic + international):
aver AUD 160 billion,

KeySource Markets:

New Zealand

China

United States

United Kingdom

India {fast-g rowing market)

Key T ourism Destinations:
Australia is globally renowned for its diverse
attractions;
a. Matural Wonders
Great Barrier Reef —world's largest coral reef
Uluru—iconiccultural landmark
b. Major Cities
_Syd'néy — famous for Opera House and Harbour
Bridge

: Melbourne—cultural and sporting capital

. Coastal & Adventure Tourism
Gold Coast, Great Ocean Read, Tasmania

Surfing, diving, wildlife tourism,

Rale of Tourism in Economic Growth:

Tourism contributes to economic growth in 7%
Australiathrough:

a. Employment Generation
Over 700,000 jobs across:
Hospitality

Aviation

Retail

Entertainment

b. Foreign Exchange Earnings

Tourism is a top services export, bringing in billions

inforeign income..

Lt
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c.Infrastructure Development:
Continuous investmentin:
Airports and airlines

Hotels and resorts

Transport and digital infrastructure
d. Regional Development
Supports rural and remote areas,

including indigenous

communities.

Tourism as a Driver of GDP Growth:

Tourism contributes tens of billions

‘of dollars annually to GDP

Strong recovery post-COVID has
boosted:

Hospitality

Aviation

Retail sectors

Tourism growth is closely linked to:

International travel demand
Exchange rates o
Global economic cong

Emerging Trends:
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Focus on protecting natural assets
like the Great Barrier Reef
b.Indigenous Tourism

Growing interest in Aboriginal
culture and heritage experiences

. Luxury and Experiential Travel

High-end tourism offerings

expanding
d.Ecoand\ﬁldﬁf&Twrfsm

Strong global demand for unique

biadiversity experiences
8.Challenges Facing Tourism

Despite strong performance,
Australia faces:

High travel costs and long-haul
distance

Climate change impacts (reef

damage, bushfires)
Labor shortagesin hospitality

Glpbal campeﬁ}ﬁon from other

Govemnment Strategy and Outlook:

Aus’traﬂfa 's tourlsm strategy

L ek L

Il%'-‘npw i i

Bl

1t

Increasing international visitor
spending

Promoting regional tourism’
Investing in infrastructure
snhanangsusmmhﬁlny

Outlook:

Continued growth in international
arrivals'

Stmng domestictourism base
Positioning as a premium global
destination.

Tourism in Australia is a critical
economic driver, contributing
significantly to GDP, employment,
and exports. With iits world-class
natural attractions and strong
infrastructure, Australia remains a
leading global tourism destination;

Ieveagingmmﬁmma ltaypillarof
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TOURISM AND ECONbMIC GROWTH REPORT

THE

AMBIA

=

he Gambia is one of Africa’s smallest § ém%
economies, with a GDP of about $2.5 Characteristics: 23V [

billion and a population ef roughly 2.8
million. Its economy is highly dependent on
three main sectors:

Tourism
Agriculture (especially groundnuts)
Remittances.

Econamic growth has remained relatively stable,
averaging 5-6% annually, driven largely by
tourism recovery andagriculiural output.

Importance of Tourism in The Gambia

Tourism is the backbone of the Gambian
economy and one of its largest foreign
exchange earners.

Key Contributions:

Accounts for 15%-20% of GDP
Second-largest source of fareign revenue
Majoremployer(direct and indirect jobs)
Supports SMEs,

hospitality, transpaort, and crafts

Tourism is widely described as a "key catalyst”
foreconomic growth by the government.

Tourism Performance and Statistics:

Taurist Arrivals-

227 000 tourists in 2024 (O10% growth from
2023)

Quer 230,000 expected annually in recent
seasons

Gambia Daily

Revenue:

Around $157 million (2019) hefore pandemic
disruptions,

Macrotrends

Recovery continues post-COVID with steady
growth
Mar ket

United Kingdom

Germany

Scandinavia

Strong winter sun destination for European
travelers

Role of Tourism in Econamic Growth;

Tourism drives econemic growth in The Gambia
through:

a. Employment Creation.

Provides thousands ef jobsin:

Hotelsand resorts

Tour operations

Transport services

Cultural industries

b. Fareign Exchange Earnings

Tourism is atop foreign currency earner, helping
stabilize the economy and balance payments.
c. Infrastructure Development

Growthin:

Roads and airparts

Hotelsandresorts

Digital and service infrastructure

d. Private Sector Growth
Encouragesinvestmenit in:

Haspitality

Entertainment

Eco-tourism ventures

Economic Growth Linked to Tourism
GDP growth reached 5.6% in 2023, partly due to

tourism recovery,

Projectedto stabilize around 5.9% in 2025-2026

88 Tourism rebound is a key driver of this growth
B trend

- Emerging Tourism Trends:
a. Eco-Tourism & Nature-Based Tourism

Bird watching; river tourism, and national parks
Increasing demand for sustainable taurism

-

-

DATATOURISM MAGAZINE
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amibia is an upper-middle-income
country with aneconomy largely driven by:

Mining (diamonds, uranium, gold)
Agricutture
Tourism

Recenteconomic growth trends:
~3.0% GDP growth projected for 2025

Maoderate but stable growth supported by tourism
recovery and services.

Impartance of Tourism in Namibia

Tourism is one of Namibia's most strategic
economic pillars, known globally for:

Wildlife safaris

Desert landscapes(Mamib Desert, Sassusvlei)
Eco-tourism leadership

Key Contributions:
6.9% direct contributian to GDP (2022)

Estimated 15%—18% total contribution (direct +
indirect)

Over 57,000direct jobs (07.9% of employment)
Supportsover 5,500 tourism businesses

Tourism - is_therefore a major employer, foreign
exchangeearner, and driver of inclusive growth.

[Tourism Performance and Statistics

Tourist Arrivals:

1.25 million tourists in 2024

Strong recovery post-COVID, reaching ~79% of
pre-pandemic levels. _

Over 1 million annual visitors, reinforcing global
competitiveness

Reventle:
Tourism generated N$14.3 billion (~$750+ million)
in2022

Projected N$4.6 billion revenuein 2025

Source Markets:

Regional: South Africa (largest market)
International: Europe, USA

Growing interest from Asia.

Role of Tourism in Economic Growth:

Tourism plays a critical rale in Namibia's econamic
expansionthrough:

a. Employment Creation

Over57,000direct jobs

Thousands morein:

Haospitality

Transport

Conservation and Community Tourism

h. Fareign Exchange Earnings

Tourisni is atop foreign currency earner, supporting
balance of paymentsand currency stability.

c. Infrastructure Development

Growthin:

Airparts and road networks

Lodges and eco-resorts

Conservation areas and parks

d. Community and Rural Development:

Namibia is a global leader in community-hased
tourisn.

Canservancies allow local communities ta benefit
directly from:
Wildlife taurism and

£

d...

Tourism as a Driver of GDP
Growth:

Tourism is a key contributor to
Mamibia's service sector
expansion

Economic growth in 2025 (~3%)
is partly driven by:
Tourismrecovery

Increased visitor spending

Strong demand for eco-tourism.
The sector's indirect
contribution (up to 12% of GDP)
amplifies its overall economic
impact

Key Tourism Segments

a. Eco-Tourism (Flagship
Strength)

National parks (e.g., Etosha)
Wildlife conservation
Sustainable travel models

b. Adventure Tourism
Sandboarding, desert tours,
safaris

¢. Cultural Tourism

Indigenous communities

Heritage and traditions

d. Coastal Tourism
Swakopmund and Walvis Bay
attractions

Emerging Trends:

Growth in sustainable and
conservation tourism
Increasing international air
connectivity

Rising demand for authentic
African experiences

Expansion into luxury eco-
lodgesand experiential travel

Challenges Facing: Tourism and
Growth

Despite strong performance,
Namibiafaces:

Climate risks (drought, wildfires
affecting parls)

Dependence on external markets
Infrastructure gapsinruralareas
Economic reliance on mining
alongside tourism
Vulnerability to global shocks.

Government Strategy and
Outlook

Namibia's tourism development
strategy focuses on:

Sustainable tourismpolicies
Conservation-led growth
Diversification of markets (Asia,
Africa)

Investment in eco-tourism
infrastructure.

Outloolk:

Tourism expected to surpass pre-
pandemiclevels:

Continued role as a top African
eco-tourism destination

Strong contributor to long-term
economicresilience.

Tourism is a cornerstone of
Namibia‘'s economy,
contributing significantly to
GDP, employment, and foreign
exchange earnings. With its
global leadership in eco-tourism
and sustainable development,

DATATOURISM MAGAZINE
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' APRIL 2026

APRIL 2028"

Nan

baE i



TOURISM AND ECONOMIC GROWTH REPORT

orway has one of the
strongest and most stable
economies in the world,

driven by:

Oilandgas exports

Maritime industries

Renewable energy

Tourism.

Key EconomicIndicators:

GDP: Over $550 billion

GDP per capita: Among the highest
globally

Economic growth: ~1.5% — 2.0% §
4 Netherlands.
Strong sovereign wealth fund'
(largest globally) i
Tourism, while smaller than ail and "

(20242025 estimates)

gas, plays a growing diversification
role inthe economy.

Importance of Tourism inNorway:
Tourism in Nerway is a strategic
non-oil sector, helping to diversify

income and promote regiona_lI

development.

KeyContributions:

~A% of GDP (direct contribution)
Supportsover 170,000jobs
Significant contributor to rural and
northerneconomies

transport sectors.

Tourism is increasingly viewed as a
sustainable growth engine heyond
petraleum.
Tourism Performance and
Statistics-

Tourist Arrivals & Overnight Stays:

Over 38 millian overnight stays in |

2023

Boosts SMEs, hoespitality, and| Role of Tourism in Economic
v

P

Strong domestic tourism alongside
international growth

International visitors rebounding
post-pandemic.

Revenue:
Tourism generates over NOK 200
hillion annually {~ $18-20 hillion)

Key Source Markets:
Germany

Sweden

Denmark

United Kingdom

Key T ourism Attractions:

Narway is glebally renowned for its
natural beauty and unique
experiences:

a. Hords (UNESCO Sites)
Geirangerfjord

Neerayfiord

b. Northern Lights (Aurora
Borealis)

One of the world's top destinations
towitness this phenomenon

¢, Arctic and Winter Tourism
Tromsy —gateway to Arctic tourism
d. Adventure & Nature Tourism

Hiking, skiing, glaciers, and cruises.

Growth

Tourism contributes to economic
growth in Norway through:

a: Regional Development

especially in northern Norway

Reduces econemic dependencean N

il regions
b Employment Creation
Jabs across:

Supparts remote and rural ateas,

Haotels and restaurants

Transport and logistics
Touroperationsand guiding

¢. Foreign Exchange Earnings
Tourism brings in billians in
international spending annually

d. Economic Diversification

Critical in reducing reliance on oil
and gas revenues,

Tourism and Sustainability:
Morway is a global leader in
sustainable tourism:

Strong environmental policies
Promotionof eca-friendly travel
Electric transport (including ferries
and vehicles)

Sustainability is central to long-
term tourism=driven economic
growth.

Emerging Trends;

a. Sustainable & Responsible
Tourism-

Increased demand for low-impact
travel

b. Experiential Travel

Cultural immersion, Sami heritage,
and local lifestyles

c. Cruise Tourism Growth

Fjard cruises remain a major
attraction

d. Digital Innovation

Smart tourism solutions and digital
hooking systems

Challenges Facing Tourism and
Growth

Despite strong performance,
Nonway faces:

High cost af travel (expensive

' Visitor management in fragile
y natural areas
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destinatien)

Seasonality (winter vs summer
peaks)

Environmental pressure from
overtourism infjords

Glabal ecanomic fluctuations

affecting travel demand

™ Government Strategy and Outlook:
B The Norwegian government
Y focuseson:
¥ Sustainable tourism development

-

Regional tourism prometion

B Reducingenvironmentalimpact

= Encouraging year-round tourism.

Outloole

i Continued steady growth in

tourism revenue-Stronger
positioning as a premium,
sustainable destination

i Increasing importance in a post-oil

N diversifiedeconomy.

Tourism in Norway is a vital and

i growing sectar, centributing to

GDP, employment, and regional

2 development Withitsemphasis on

sustainability and high-value g,

{ tourism. Norway is successfully §

leveraging tourism as a long-term
pillar of economic growth beyond
ratural resourees.
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TOURISM AND ECONOMIC GROWTH REPORT

Philippines

hilippines is one of Southeast Asia's
fastest-growing economies, driven

by:

Services (especially BPO sector)

Reniittances
Tourism

KeylIndicators:

GDP growth target: ~6%—8% annually
Toutism is among the top contributors to
national income and em ployment.

Importance of Tourism inthe Philippines;
Tourism is-a major pillar of the: Philippine
economy, with ane of the highest
contributionsto GDP in ASEAN.

Key Contributions:
~19.9%af GDP (total impact)

Taurism value: $31.8 billion contributian te
GDP.

Projected ta reach aver $100 billien (021%
af GDP)

Suppearts milliens of jobs (up to 16.4 million
direct & indirect)

This makes the Philippines ane af the mast
tourism-dependenteconomies in Asia.

Tourism Performance and Statistics

TouristArrivals:
6,44 million international visitors in 2025.

About 5.9 million in 2024 (post-pandemic
recoveny )

Tourism Revenue:
0694 billion (~$124 billion) in 2025

receipts.

Domestic + ipternational tourism
contributestrillions of pesos annually.

Employment:

Around 4.9 million jobs (direct)-and millions:

moreindirectly,
Key Teurism Destinations:

The Philippines is globally known for its
island tourism and natural attractions:
Baracay — world-famaus white sand
heaches

Palawan —often ranked amang the waorld's
hestislands

Cebu —cultural and diving hub
Siargao—glabal surfing destination.
Taurism is largely driven by coastal, marine;
and island experiences.

Role of Tourism in Econom ic Growth:

Taurism drives economic growth in the
Philippines through-

a. Employment Generation

Milliansem ployedin:

Hospitality

Transport

Touroperations

Retail and lecal enterprises

b. Fareign Exchange Eamings

Tourism Is a major foreign currency eather,
strengthening the national economy.

¢. Infrastnucture Development:
Investmentsin;

Airports and seaports

Roads and inter-island cohnectivity

Hotels and resoits

d. Regional Development

Tourism supperts island and fural
econon ies, reducing regional inequality.

6. Tourism asa Driver of GDP Growth

Tourism cantributed 13.2% of GDP in 2024

(directvalue)

Expected to exceed [5.9 frillian in

sconomicvalue, anditis

one of the fastest-recovering sectors post-

CoOVIP-19,

Taurism remains a key engine of ecenamic

expansion and resilience.

Emerging Trends:

a. Strong Domestic Tourism

Dom estic travel accounts for a large
share of sector growth

b. Island & Beach Tourism
Dominance

Coastal tourism contributes ~25% of
tourism revenue

¢. Eco-Tourism & Sustainability
Focus en marine conservation and
sustainable island management

d. Digital & Travellnnovation

Growth in online booking, travel
tech, and smarttourism

8.Challenges Facing Tourism
Despite strang performance, the
Philippines faces;

Infrastructiure gaps (airports,
transportsystems)

Dependence on key markets: (South
Karea, LISA, China)

Climate vulnerability (typhoans,
coastal risks)

Global com petition within Southeast
Asia

Fluctuations in internationalarnvals

Government Strategy and Cutlook:
The government isfocusing on:
Infrastructure modernization
Sustainable tourism development
Diversification of source markets
Promation of domestic tourism

Outloak:

Tourism expected to surpass pre-
pandemic levels

Cantinued role as a top tourism
econamy inASEAN

Strang driver of inclusive economic
growth,

Tourism in the Philippines is a
powerful econemic engine,
contributing significantly to GDP,
employment; and fareign exchange
earnings. With its rich natural assets
and growing investment in
infrastructure, the country s well-
positiened to sustain tourism as a
majar pillar of long-term economic
growth,

Sources: ABS-CBN, wiitc report,
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TOURISM AND ECONOMIC GROWTH REPORT
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taly's Tourism is hugely €65+ Billion and 60+
Million visitars driving cconemic growth.

It's one of the world's most iconic travel destinations,
continues to leverage its cultural heritage, lifestyle
appeal, and diversified tourism offerin_gs to drive
strong economic performance. From historic cities to
coastal luxury destinations, tourism remains a
cornerstone of the Italian economy.

Tourism Performance Overview (2025 Estimates):

international teurist arrivals: 60-65 million visitors
annually

totaltourism contributionto GDP; ~€85-75 billion
Tourism share: of GDP: 10-13% (direct + indirect
impact)

‘Employment: Over 3 milliop jobs supported by
‘tourism.

Italy consistently ranks among the top 5 most visited
countries glabally, competing with destinations like
‘France and Spain.

Key Tourism Drivers:

1. Cultural & Heritage Tourism-
taly is home to the highestmumber of UNESCO Waorld
- HeritageSites inthe world:;

MILAN
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overnight stays.

3. Lifestyle, Gastranomy & Experiential Tourism

Italy's global brand is strongly tied to lifestyle:

Food taurism (wine, pasta, regional cuisine)
Fashionand shopping tourism.

Rural tourism (Tuscany, countryside retreats).

The Made in Italy identity significantly boosts tourism
spending.

Economic Growth Linkages:

Tourism plays a vital role in Ttaly’s macroeconomic
structure:

-Revenue generation
tourism contributes €200+ billion total econamic

impact {including indirect effects).

-Strong foreign exchange earnings from international
visitors.

-Employment Creation

Over13% of natienal employmentlinked to tourism.
-High youth employment in hospitality and services.
-Infrastructure Develo pment

‘Continuous Investments in:
Airports and rail (high-speed trains)

58+ UNESCOsites -Smart tourism and digital ticketing
Majorattractions include: -Sustainable tourism initiatives

-Colosseum -Post-Pandemic Recavery & Growth Trends.
AaticanMuseums '

~Leaning Tower of Pisa Italy has demoanstrated strong recovery:

Cultural tourismaccounts forover 50% of totalvisits.

2. City Tourism Huhs

Top-performing destinations:
-Rome — religious and historical tourism hub
“Venice - luxury and romantic tourism
~Florence —Renaissance art capital
-Milan—fashion and business tourisim,

These cities generate the highest taurism receipts arid

Tourist ‘arrivals surpassed pre-2020 levels by
2024-2025.

Growthdriven by:

~American and Asian tourists.
-Intra-European travel
-Religioustourism to Vatican City.

Challenges Facing the Sector:

Despite strong growth, Italy faces key issues:
Overtourism in cities like Venice and Florence.
Rising accommadation costs.
Pressure on cultural heritage sites.
Need forsustainable tourism policies.

Future Outlook (2026-2030)

Italy's taurism strategy focuses o

-Sustainable tourism development

-Promoting. lesser-known regions.

-Digital transformation of visitor experience.
-Strengthening lusxury and experiential tourism.
-Under EU frameworks and national strategies, Italy
aims to increase tourism revenue while reducing
overcrowding:

Tourism remains one of the most powerful engines of
econamic growth in Italy, combining heritage,
lifestyle, and innovation. With over 60 million visitors
annually and billions in revenue, the country
continues to set global benchmarks in cultural and
experiential tourism.

Italy’s model offers critical lessons for emerging
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t the 5th edition aof the
Cameroon International
Tourism Fair (ATH), held on

March 19, 2026, at the scenic Limbe
Botanic Garden in Limbe, Cameroon,
the President of the Africa-International
Tourism and Economic Council, Amb.
Dine

Bou

raima,
delivered a compelling address
highlighting the transformative power
of tourism, economy, and creativity as
interconnected drivers of Africa's
development.

Addressing a distinguished audience of
ministers, policymakers, industry
stakeholders, and international

delegates, Bouraima described the
CameroonInternational Tourism Fair as

International Tourism Fair 2026

a model initiative that reflects Atrica’s
patential to leverage culture,
innovation, and enterprise for global
positioning. He commended the
Government and people of Cameroon,
aswell as the organisers, for sustaining
a platform that continues to elevate
Africa's tourism narrative on the global
stage.

A Strategic Triad for Africa’s Growth
Speaking on the topic “Tourism,
Economy, Creativity: AITEC World
Leading BExamples,” Bouraima aligned
his message with the fair's overarching
theme, “Tourism, Culture and Trade
Synergies.” He emphasized that AITEC
Waorld's philosophy is rooted in a
powerful triad:

Tourism as the gateway that opens
opportunities

The economy as the outcome that
ensures sustainable growth

Creativity as the driver that fuels
innovation and global com petitiveness.

According to him, these three pillarsare
essential to transforming Africa's vast
potential into measurable performance

and prosperity.
SicStrategic Pillars Driving Im pact:

Bouraima outlined AITEC World's six
core strategic areas, which guide its
interventions across the continent:
Tourism development and promaotion
Cultural integration and advancement
af the creative ecanomy
Trade and investment facilitation
Capacity building and vouth
empowerment
Policy advocacy and institutional
partnershi

Sustainability and innovation.

He stressed that these focus areas are
not thearetical but practical,
measurable, and already delivering
impact across multiple African
countries.

AITEC World in Action:

Highlighting the arganisation's work,
Bouraima noted that AITEC World has
actively demonsirated the synergy
between tourism, culture, and trade by
Transform cultural festivals into
economic marketplaces

Promote cross-border tourism
collaboration

L i n k
creativ

ind
ustri
es with
investment

cpportunities

Facilitate dialogue among
governments, private sector players,
and development institutions

He underscored the ceniral role of
creativity—through arts, entertainment,
fashion, and starytelling—in converting
tourism experiences into exportable
economicvalue:

Advancing Regional Integration:

As part of its forward-looking agenda,
Bouraima announced plans for the
ECOWAS Tourism Investment Summit,
which will be organised in collaboration
with the Econemic Community of West
African States. The summit aims to
unlock investment flows, strengthen
regional tourism circuits, and deepen

economic cooperation across West
Africa

AfricaTourism Dialogue 2026:

He also unveiled the upcoming second
edition of the Africa Tourism Dialogue,
scheduled for November 2026 in Addis
Ababa, Ethiopia. The event will be
hosted at the headquariers of the
African Union and the United Nations
Economic Commission Tfor Africa.

The dialogue is expected to convene
policymakers, investors, and industry
leaders Lo promote intra-African trade,
strengthen multilateral cooperation,
and advance sustainable tourism
development across the continent.

CITF: A ModelWorth Replicating:
Bouraima praised the Cameroon
International Tourism Fair as a shining
example of a homegrown African
initiative with global relevance. He
encouraged other countries and
institutions to replicate such platforms
in order to harnass the full patential of
tourism, culture, and trade for collective
growth.

ACallfor Collaboration:

In a strang call to action, the AITEC
World President invited stakeholders
acrass sectors to partner with the
council in shaping pelicies, driving
investments, and building sustainable
frameworks far Africa's tourism and

economictransformation.

AUnified Vision for Africa's Future:
Concluding his address, Bouraima
emphasized that Africa's true strength
lies not only in its natural and cultural
resources but in its ability to connec,
collaborate, and innovate.

He urged stakeholders to move beyond
fragmented approaches and embrace
synergy, stressing that tourism,
economy, and creativity are not
separate paths bui a unified journey
toward Africa's prosperity.

With a resounding message of unity and
vision, he ended by celebrating
Cameroon and reaffirming a collective
commitment fo advancing Africa's
pasition on the global stage.
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NIGERIA SIGNALS GLOBAL
“TOURISM READINESS

as NTDA DG Leads Stakeholders Meeting on
Reforms and Investment.

igeria has taken a bald

step toward repasitioning

itself on the global
tourism map as stakeholders
across the nation's tourism and
hospitality industry unite behind
sweeping reforms—signaling that
the country is ready to welcome the
world, spearheaded by the current
Director General of the Migerian
Tourism Development Authority

investment circles, development
agencies, and industry
professionals, all aligned toward
unlocking the immense potential
of® Nigeria's tourism economy.

An official photo session of some of
the stakeholders at the event with
the DG of NTDA, Dr. Olayiwola
Awakan in Abuja

In his keynote remarks, the Director
General of NTDA, Dr. Olayiwola
Awakan, reaffirmed the
foundational pillars of

gl tourism—attractions, hospitality,

wser and transportation—emphasizing

DA).

This renewed momentum formed
the care outcome of the National
Hospitality and Tourism
Stakeholders Meeting held in
Abuja, recently, themed “Shaping
the Future of Nigerian Tourism
Together.” The high-level
gathering convened key players
from government, private sector,

that Nigeria's success will depend
on how effectively these elements
are developed, integrated, and
promaoted.

At the heart of discussions was a
strong call for the urgent re-
enactment of the NTDA Act 2022,
viewed as a critical step toward
strengthening requlatory clarity,
boosting investor confidence, and
accelerating sector-wide growth.
Stakeholders emphasized that
modernizing the legal framework
would create a more enabling

environment for both local and
international investments.

Another major highlight was the
push to move tourism to the
Concurrent Legislative List, a
strategic shift aimed at fostering
deeper collaboration between
federal and state governments.
This, participants noted, would
unlock regional tourism assets and
ensure more coordinated
development across the country.
Industry leaders further stressed
the needfor:

A unified standard and quality
assurance framework across the
hospital

ity

Dr. Olayiwola Aw
DG NTDA

sector

diversification agenda

coardination

Stronger institutional collaboration
and synergy among stakeholders
Alignment with Nigeria's economic

Clearer regulatory systems and
improved operational

Collectively, these priorities
underscore a shared vision to
elevate Nigeria into a competitive
and attractive global tourism
destination—one capable of

employment, driving foreign
exchange earnings, and
caontributing significantly to
national development.

With renewed policy direction,
stakeholder alignment, and
visionary leadership, Nigeria is not
only redefining its tourism
landscape but also sending a clear
message to the international
community that the nation is open,
prepared, and ready for global
engagement in tourism,hospitality

. and the related field.
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he ancient city of Abeockuta

once again came alive in a

vibrant display of culture,
history, and pride as the 39th
edition of the Lisabi Day Festival
reached its grand finale on March
28, 2026. Held at the iconic Ake
Palace, the event reaffirmed its
status as one of Nigeria's most
enduring and culturally significant
festivals.

This year's celebration attracted an
array of distinguished personalities
and cultural icons from across
Africa and beyond. Among the
notable dignitaries in attendance

were Olusequn Obasanjo, Nohel
Laureate Wole Soyinka, and His
Royal Majesty Oba Adedotun
Ghadebo, the Alake of Egba and
Paramount Ruler of Abeokuta.

Their presence, alongside
diplomats, renowned actors, and
cultural enthusiasts, added
prestige and grandeur to an

already remarkable occasion.

The Lisabi Festival, deeply rooted in
the history of the Egba people,
remains a powerful tribute to Lisabi
Agbongbo Akala—the legendary
warrior and liberator who stood
courageously for his people. His
legacy of bravery, unity, and
resilience continues to inspire
generations, making the festival

reaffirmation of identity and
heritage.

One of the standout highlights of
this year's edition was the staging
of the now highly

Egbaliganza,
which
marked

h a s
quickly
evolved
into a bold
cultural and

fashion statement,
showcasing the elegance,
creativity, and unique identity of
the Egha people through
traditional attire with
contempaorary flair.

The event drew admiration for its
colorful displays and artistic
expressions, further cementing its

4

4

not just a celebration, but a,

anticipated”‘-

a key
feature of the festival.

Beyond the glamour and festivities, the
Lisabi Day Festival remains an ancient
cultural institution with a clear
purpose—to celebrate excellence,
honar sacrifice, and preserve the legacy
of a people bound by history and
shared values. [t serves as a reminder of
the enduring spirit of the Egba nation
and their commitment to cultural
continuity.
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The week-long celebration
featured a rich lineup of activities,
including traditional rites,
cultural performances, historical
reenactments, and community
gatherings, all culminating in the
grand finale at Ake Palace. Each
segment of the festival reflected
the depth and richness of Egba
heritage, drawing both local and
international attention.

As the curtain fell en the 39th
edition, anticipation is already
building for the milestone 40th
anniversary. Organizers have
promised an even more
expansive and memorable
celebration, raising expectations
for what is set to be a bumper
edition.

Indeed, the Lisabi Day Festival
has proven, year after year, that it
is not anly a celebration of the
past but a living, evolving
expression of culture.

At 39, it remains as spectacular as
ever—firmly rooted in tradition,
yet boldly embracing the future.
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cMbezi Beach-

Amenities:

- Full AC
-AZAM TV
- Bed & Breakfast

Mbezi Beach kwa zena

P.O. Box 12345, Dar es Salaam, Tanzania
Contact : +255 744 150 550

Email: comfortinntz@gmail.com

- DSTV
- Free WIFI
- Parking Space
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EXPLORE
Uganda & ;

Rwanda

19-25 May, 2026

NGN2,100,000
Inclusionst

* 5 nights Entebbe, 1 night Kigali
¢« Daily breakfast

* Kampala city tour

» Genocide Museum visit

» Kigali city tour

* International, and ecommunity

» International economy flights

* Complimentary travel insurance

» Uganda visa

* Airport and ground transfers

* Opportunity to attend business event
in Munyoyo

Terms and conditions: Deposit of NGN1,400,000 to secure a space.

PACKAGED BY: Almates Travels & Tours Ltd and Kalo Africa Media
+2348033082255 | www.almatestravels.com | info@almatestravels.com
+2348004500915 | www.kaloafricamedia.com | info@kalomediaafricacom
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SETS NEW GLOBAL RELIGIOUS TOURISM RECORD
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The Kingdem of Saudi Arabia has
ance again demonstrated its

‘unmatched capacity in hosting

large-scale faith-based tourism, as
Ramadan Umrah 2026 (1447 AH)

.delivered record-shattering

numbe'rs across all key
performance indicators. From
unprecedented pilgrim turnout to
massive international participation
and digital service expansion, this
year's Umrah season stands' as a
defining moment in global
religious tourism,

*Core Pilgrim Statistics: A Historic
Surge*

During the first 20 days of
Ramadan 2026, the holy city of
Makkah recorded:

15,605,086 Umrah pilgrims at the
Masjid al-Haram

A projected 1820+ million total
pilgrimsby the endof Ramadan.

In parallel, combined visits to the
Two Holy Mosques reached an
astonishing:

96,638,865 total worshippers.

10.6 Mllllnn in 2' |
_ 96 6 Mllliﬁ'“‘Worsnm

»

This positions Ramadan Umrah
2026 among the largest recurring'
human gatherings globally, rivaling
major international events in scale
and intensity.

*Glohal Tourism* *Footprint®

155+ Nations present atthe

' Ramadan Umrah 2026 recorded a

strong international dimension:
1.68+ millionforeign pilgrims
Participation from over 155

. eountriesworldwide,

this underscores Saudi Arabia's

, growing influence as a hub for

cross-continental spiritual tourism,
particularly from Africa, Asia, and
the Middle East, while aligning with
thetargets of Saudi Vision 2030.

*Holy Mosgue Attendance
Distribution*

A breakdown of visitor traffic
highlights the concentration of
pilgrimage activities:

57.5 million worshippers at Masjid

al-Haram (Makkah)

21.1 million worshippers at Al-
Masjicl an-Nabawi in Madinah.

The dual-city pilgrimage model
continues to drive extended stays,
bhooesting both spiritual
engagement and tourism revenue
streams.

*Peak Performance:* Record Baily
Attendance '

A major milestone was achieved
during the holy month:

904,000 pilgrims recorded in a
single day (4th Ramadan 1447 AH)

this marks the highest single-day

Umrah attendance in history,
reflecting the Kingdom's expanded
capacity, improved crowd control
systems, and efficient scheduling

framewarks.

*Digital Transfoermation 8t Service
Delivery Metrics*:

Saudi Arabia's investment in smart

pilgrimage infrastructure vyielded

DATATOURISM MAGAZINE
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measurable outcomes:

1.1 million+ Rawdah hookings processed
digitally

153,000+ pilgrim services delivered via
integrated platforms.

Advanced real-time tracking, Al-driven
crowd management, and mobility
coordination deployed across pilgrimage
Zones.

These innovations continue to redefine
the Umrah experience as a seamless,
tech-enabled spiritual journey.

*Economic Impact:* Billions in Religious
Tourism Revenue-

Ramadan Umrah remains a key pillar of

SaudiArabia's economic diversification:
Multi-billio n-dollar contributions from:
Hospitality and accommodation

Aviation and ground transport

Food services, retail, and religious
merchandise.

The sector plays a critical role in
strengthening non-oil GDP growth,
reinforcing tourism as a strategic
economicdriver.

*Strategic Insights:*
Tourism-

The Future of Faith

Key takeaways from Ramadan Umrah
2026 include:

-Sustained growth in mega religious
tourism flows (20M + seasonal capacity)
-Rising participation from emerging
markets, especially Africa, Europe and
USA

-Strong reliance on digital platforms for
pilgrimage management

Increasing global positioning of Saudi
Arabia as a leader in spiritual tourism

innovation,

Ramadan Umrah 2026 has set a new
statistical benchmark in global tourism
history, combining scale, diversity, and
technological advancement. As Saudi
Arabia continues to expand infrastructure
and enhance visitor experience, the future
of lUmrah is evolving into a data-driven,
globally integrated tourism
ecosystem—one that attracts millions

annuallywhile redefining the standards of

religiaus travelworldwide.
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